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Handling TV appearances

B Aty Buttell Crane

he chimee o appear on national

television doest come arounld

every day, especially when
wou're o Luirky obscure writer who lives
ety far from New York City, But it
dicd appen. and Fm hete w share what
[ learned throush my is—well, i was
more like thres—minutes of fme,

Let's start - the beginning. I'm a
freclance writer who covers investing
and persenal finance as well as practice
managerment issies lor the linancial
plamming profession. In the past six
years, [ve developed o fir amount of
selftaughe expertise on these opics,

[ cover & wide variety o topics, and

it was actually a couple of assignments
G i newslo-me ople that netted me an
appearance as an experl on MENBC-
TV. My editor at the consumer finunce
Wil site Bankeare com asspned mea
sty about the news bankrupey s in
lae surmmes. By the end of September,
Ul weritten three stories on the sulject
and felt Fiirly comversant with the ins
and ours of this comples topie,
Sowhen my editor eomailed me in
Oicroher o see il I'd be incerested in be-
ing on TV, T thought “sdy noc™ 1 did-
nt realize that 1'd actually e doing the
interviesss itself a lide more chan 24
hiowrs hwer. To pur my experience in

comtext, | ourned w0 media training cx-

pert Sandra Beckwith, Her comments
b i g i i

alternate with mine,

The Prep
[ the 26 heurs Between the ecmail
from my editor and ny actual appear
ance via a remote lecd rom o public
television studio in Frie, Pa | fielkded 2
nurmber al phine calls from the
Bankrate.com PR lolles and o producer
ar MENEC

While T had dane o couple of live
radio interviews and a number of print
interviews, ['d never been en T local
e natienal. | did diseuwss the main 1alle
ing poines with the producer on Fridiy
merning, but T didn’t have much tme
ter actually go over my staries or my
nores on bankouptey reform or really
hirve much tme e think abom what
points 1 wanted o male,

When you are dealing with complex
topics, as many financial topics are, the
key thing to remember is that you
won't have a lot of dme and so you
have to clearly define what are the most
important one or two points that you
want to make, Wiite them down and
bring them to the studio with you.
Even hetter, do some role-playing and
practice in advance. And many times
with national media, they need you
now, so there isn' a lot of tme to pre-
pare, 5o it's good to rale play just 1o get
used 1o it even if you don't have an in-
terview scheduled.

— Sandra Beclowith

Although | did pet some rudimentary
guiclmes on the lecus of the interview,
| had noides wehat o weear, | realize
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this is more of a problem for women
than men, bue sl s an issoe. aant
el 1o look professional but nor soully
and didn't have dme o research appo-
priate wizr for TV, So T ended up
weiring a melon-colored slecveless
turtleneck with 2 patterned jacker and
sl EArrings with o other _]'c_,"'.vc]r}'_

With clothes, you want o focus an
simple and appropriate. For guys, that
usually means a suit jacket and 2 e, so
if you are wearing a polo shirt to work
you need time to run home and get
changed. For women, keep it simple es-
pecially when it comes to accessories
like jewelry and scarves. You want peo-
ple looking at your face, not your hig
carrings or the scarl wrapped dramati-
cally around your throat. Avoid white,
since the camera light bounces off it
and malkes vou look pale, Solid darlz
colors are usually 2 good bet, cream or
ivory is a good alternative 10 white,

Don't wear busy patterns or plaids—SB

As il clothes werent enough o worry
abaut, [ fretted about makeup or the
|ac:lc l'l'lC]'cnt“. 1 hate malk‘r.ulj, |':u1 EAETY
M heard that makeup is necessary on
TV 1 had no idea if there was any

When you receive that urgenl call from an
editor or reporter; don't hesitate to furn to
FPA's madia refations team for assistance.
They can help you prepare for an interview
ina nurmbesr of ways, including:

= Helping you identify three key messages
+  Conducting mock interviews

= Offaring tips on what to wear and how 1o

malee up at the siudio or anvene
help me there with makeup, so 1 ended
up making up mysell belore [ went o
the studiv, just 10 ke on the safe side.
This turnesd cut to e a good decision
since their “green voom™ was about the
size o o closel with o mirror and a few
make-up supphics on a small couner

It's difficult to persuade men to wear
make-up on TV, but it really makes a
difference for both men and women.
You need heavy makeup for TV,
makeup that would male you look
like a clown off camera, You need
foundarion, blush, eyebrow pencils,
lipstick and more so you don't lock
like a ghﬂst—‘iﬁl

On Camera

When T entered the studio, | was
placed in s chaiv onoa pladform in front
of o camera, | was given an carpicce
and had o microphone pinned 1o oy
lipel. The cameraman asked me
whether T wanned the moniter tmed
on during the interview or not A
liest, | said yes, but vight before we
went on the air [ rold him to e i
alf, because | thought it would ke 100

PLEASE TURN T0 1.

Additionally, FRYs media relations staff can
review and provide feedback on drafl press
releases; identify local media who are inter-
ested in financial planning topics; and provide
you with several custamizable template
press releasas and letters. Members may
also subsoribe to FPY's Rnancial Planning
Perspectives (FRP Y article series,

Books

Strestwise Complata Publicity Plans: How
i Create Pubficity That Wil Spark Media
Exposure and Excitament, by Sandra
Beckwith (Adams Media Corporation,
2003, Availabla via
wyv.sandrabeckwith.com

Builcing Buzz, by Marisa ['Vari (Career
Prass, 2005)

Web sites, Articles and Reports

Media Training Tips: Maximizing Your
Media Morment
ezinearticles.com/?Media-Training-Tips:-
Maximising-Your-Media-Moment&id=20421

Hewe to Estabiish Yoursalf a5 the Expert of
Chioioe with Free Media Placernent
fuailable with subscription to fres
newsletter

www.deg.com

Television Media Tips
wwmdﬁtmlnhgwurmida.mwhma-
tips.itm

Contact information for FPA's
media relations staff:

Heather Almand

Directorof Public Belations
H00,523 4937, ext, T8
heatheraimand@fpanet.org

Beau Ballinger, exl. 7172

oonduct A succassul live or taped televl-  Addressing fimely financial planning topics Public Relations Manager :
gion or radio interview affecting consumers today, FPPs are aquick,  beawballinger@fpanat.org o

»  Providing insight on the topic, including easy and cost-effective way for members to s
Journal of Financial Planning articles, promate the financial planning processtothe  Lance Ritchlin, ext. 7167 E
Consumer resources or general infor- local media. To learn mare aboul FPPs, visit Communications Manager =
mation www.fpanet.org/products/ fpp_intro.cfm. lance.ritchiin@fpanat.org @
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distracting, Tt weps dillicult v concentrane on looking aten-
tively into the camera, smiling and cogendy answering ques-
tiems at the same time.

Dning a remote interview is probably the hardest kind—you
hmremmamtajneyemnm“dthﬂmcmnemamimwﬂ
gquestions from someone who isn't even in the room, I you

are doing the interview in a studio with a host, always look at

the host, not the camera. You will ook ruch better and it's
easier to relax when you are focusing on a person rather than

A camerd —ob

Besides my eves, 1 had o fgure oot what to do whith ooy
hands and posture, You wouldit thinl siving in a chair talle

ing to someons aboul @ opic you are well versed in would e

80y ctmlplicamd_. bt erust me, it is,

When you are in front of a camera you need o look overly
animated because it tends to drain your energy. Talk with
your hands, the way you normally do in conversations. Sit
straight up on the edge of your chair, don't lean back—if you
don't, you will look droopy and tired. And even i the topic

isaseﬁcmscrns,asmarqrﬁrmncialsubjmaam,mbum
smile, Consurners don't want 1o look ar someone who locks
like they are lecturing; they are atracted to a friendly face
even when the topic is serious. And you want to be appeal-
ing, because you want 1o be asked hack as a return guest —SB

T the end, T'd have o say che s6-hour scramble was werth in
| sent an e-mail out to my diseribution lise of friends, clienes
and potential clients and get a lor of positive feedlacl, even
from people who weren't able o swarch, T updated my Wb
site with the iformarion about the TV appearance vight asay
and Felieve the experience of appearing on natonal TV en-
hances v cridibilivy as o weriter expert and speaker. aould
dov it apain i a heartbeat and koo it sl be casior nest dme
Fecause T have o much betrer idea of whan oo expect.
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A Butell Crame 15 a vl conribnor o Solutions, ad lives in
Frte, . (www.amyhcrane.com).

By Bean Ballnger

inancial
F planning

has long
been o profession

seme advisers thar service
exrends beyond rheir dient base.
Toscliy more and mare lnancial
planners are hosting radio shess
in their communities. Bul ics not
as casy as it looks—or sounds,

You may be exceprional ar con-

sulting vour clients in the privacy
ol your office, but that doesnt
mean you're cut out for show
husiness. However, starting your

of service, and for

Who says video killed
the radio star?

cwn radios showe might just be the next logical step in your
cureer, Belore Y make o decision here are some issues o
comsider:

Make the commitment
Dromt get involved iF vou're not planning fer the long-term,
Most rdic shows ake at least a year o ger on their feer, so
if you don't commit, you won't sce the payback. You must
e willing 1o give tme and money o help your show sue-
ceed, IFvou are alveady stragpling with the demands of
vour work life, launching a radio show is the last thing
vou'll want 1o consider,

| ook torward o cach week” said Aubrey Moo,
CFPY, of Financial Designs in San Diego, whe started host-
ing in 1gds "The shows are gg percent ad ik, Either you
knowe the business or vou don't. Topics come easy—we sim-
ply emphasize the need for personal Anancial planning and
rotate the six steps of the process”
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