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When it comes to

Forwomen,
undies are power
and sexuality.
Men just want
comfort.

By Don Mayhow

Thir Fromno Bea
aving the right
underwear 15 so
aggantial w peorass
Melinda Williams
thae she designed her

wwenn Lo enllad Msiern Goddess,

"Lingerie is whene [ stare ooy
b sh suws, “15 T Feel good in
my underwanr bedora I put
anyrhing else on, Fim going to feel
food no mather what clsoe T nl:ll
om,"

When Williamy, best kru:l'i'm far
Teirr ol Ian ther Showtime telovi-
siom saries "Soul Food,” s asked
whaethor she ovor considered
pattzing out a companion lne for
eren, she liugles politely.

"Mo, that never crossod my
mind,” ghe saya. She chorses her
nost words earciully, "Initially,
when you set out to do some-
thing, vou have to stay foruwaed.
Dhecanse wae're so new, Lae miain
focus B8 just Ladies,"

But the truth is, when it comes
to underwear the maney isn't
with men. Inany glven yaar,
Vigroria's Secret alone 15 lkely to
EEnErnie more revenus than gl
tha vnderwear sold to men,

Women's intimare apparal
grosserd 06 billion in the United
States Tast year, aceording 1o the
mirket reseanch firm NPD
Group. Men's salas wera abour
il of that. VMictorla's Secrel's
take wis abowt 5.2 billion,

Despite sevaral companies'
efforts to lure men inte fancier
underduds, 1t's an uphill battle,
While the evarage Jane spends
tiine evary morning considering
her ehojees, industry obseryvers
apres, the averages Joa graba
whirtiver's on Lo of the wocder
waar drewaer — and hopes it's
ahi,

Their hahits ara almoat as
clllferent ms o $200 bty and thee
tighty-whiteys for $6.80. Tha
explanations for this discrepancy
rely on hath stereatypleal gender
difforences and proctical motters
of tuste and fashion.
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Lingerie: No joy In 15-year-old boxers

Continuad from Page 01

“Men tend to find something
that they like, and they stick
with it,” Williams saya.

Author Sandra Beckwith of
Fairport, B Y., cou apres
more, She didn't write
gpecifically about underwear
{n “Why Can’t a Man Be More
Like g Womant” But after
talking to dozens of men, she
eame away with a clear dea of
why they wear what they
wWear
“Thoy get attached to

certain itema because they're
comfortable,” she says, “You'll
e a 37-vear-old shooting
hoops in the college T-shirt he
bought during freshmen
orientation week.

“hien wear old underwear
in spite of waistbands with
little elastic strings popping
out all over like fireworks on
the Fourth of July."

Stephanie Pedersen, the
Mew York author of “Bra; A
Thousand Years of Style,
Support & Seduction,” says
many men don't care about
underwear because they don't
have to.

“Historically, they have not
been the seducers,” she says.

" #They've been the chasers.
They have to worry about
being good providers and good
protectors, Women have
looked at them for those roles,
1If he was nice-looking, that
was a nice bonus.”

Peter Klaus, who tracks pop
enlture trends Tor the public
relations firm Flelshman-
Hillard In Washington, D.C.,
agrees that our patriarchal
sorcioty plays a role in what we
wiar underneath it all.

“per, in general, don't gain
more power by looking great
in a pair of briefs,” he saya.
“Women, on the other hand,
cin gain much power and
attention by wielding their sex
appedl, By Investing in their
undergarments, Women are
actually buying perceived
power rather than just a few
gwaths of comfortable fabrie,”

Podersen says feminists
busy with work and family
dor't Hke to admit that thoy
spend time worrying about
how they look to the opposite
sox, But “that's just the way it
is, We don't put on a pair of
jeans that make our butt look
big. We don't wear shoes that
make 1s look dowdy.”

Bercause the fabrics for their
fashions often are Hghter and
thinner than men's, Women
worry more about matching
colors and making sure
everything's covered up that
should be,

“A1] thesa things make

underwear a really big deal,”
Pedersen says, “You have to
hawe g wardrobe of underwear
to match whatever you've
decided to put on that morn-

The payoff is that many
women get a charge out of
their undergarments that a
guy wearing 16-year-old boxers
never cotld.

Years ago, 4 mentor remind-
ed Fresho arcorney Charlotte |
Hylton that she was going into
a field in which she needed to
dress conservatively. But that
didn’t mean she couldn't spice
things up where no one would
hanow,

“T'g like this silent added
confidence you have, hecause
you Imow what's underneath,”
Hylton says.

Beckwith says it's true: “IF
you're having A bad hair day,
which is lke the end of the
world for a woman, but you
have on your prethiest, sexiest
undergarments, you're still
fecling a litfle bit better about
yourself than if you were
wearing the old, boring stuff,”

Pedersen likes the way

" things are,

“It's enough that we're
spending all this time and
money and energy on this,”
she says. To have 4 guy casting
a eritical eye would bo too
much: 1 want a guy who just
doesn't care.”

Beckwith says men typically
ook at shopping as modern-
day hunting and gathering,
happiest when they can get
everything they need in one
place “and duck out the door
before anything bad happens.”

But some womnen find
lingerie shopping a good
excuse for a party with a few
close friends,

Y1 pop out of the e
dressing room and say, "Hey,
how hot do I look like this? *
she says. “Then they glve you
a little wolf whistle, you
giggle, then you go back into
your little changing ¥oom.

"Have YL ever Seen a
couple of guys do that? [ don't
think so.”

That gender divide applies
to the kind of get-togethers
presented by Fresno-based
Seandals Lingerle Home
Parties, Debbie Henderson,
who's run the Scandals
husiness the past 14 years,
says she presents a dozen
women-only parties for every
one attended by both men and
WOImetL

“Nen are embarrassed to go
into stores and look at
underwear,” she says. "1 think
that's why there's not a whola
1ot to choose from.”

Eadie Kelly, the vice
president for merchandising at
Undergear, has been working
hard to change all that. The
company speclalizes in
colorful men's underwear
designed to appeal to a man
who appreciates the whimsy of
wearing something imprinted
vrith bright colors, stays or a
fire truck.

“Fashion and skin care has
croased over to men,” she says,
It's not just young men, sithey
“If a person 18 40 or 50 and fit
and working out, he's going to
want to show it of £,

Even Kelly, however; has a
hard time imapgining a men's
specialty stove that could rival
Victoria’s Secret, She admits
that men are skittish about
being seen buying certain
types of underwear,

T never met a male who
admitted to wearing a thong,”
sha says, “Yet it's 20% of my
business.”

But to hear Kelly and other
women tell it, it might
behoove men to take a minate
or two when they open that
nnderwear drawer.

4 splash of color makes
women think you're adventur-
ous, independent, free-
spivited,” she says.

Mylton says when she goes
out with friends, “Tt's not an
uncommon conversation for
gingle women to say to each
other; “What do vou think he's
wearing under that?" "

Beokwith believes “under-
wear savs a lot about the
person who's wearing it."

But Williams, who hopes to
get her Modern Goddess
lingerie into stores this
enmnmer, says she doesn't
warry too much about what's
going on with the opposite sex.,

“T don't think we women pay
much atterition to that,” she
says. 1 don't think we're
worried as much about the
packaging,

“If it's elean, that's all we
want to know"”

B . The reporter can be reached
at dmayhew@frasnobes.com o
{559) 441-6322.




